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1. AIMS 

 Historical framework of the development of Social Psychology and Social  

Cognition.  

 Identification of the main methodologies and explanation levels of Social 

Psychology  

 Introduction to some of the more important themes of research in Social 

Psychology  

 

2. PROGRAM CONTENT 

 History of Social Psychology. 

 Methods in Social  sychology 

 Attitudes and Persuasion. 

 Impression Formation. 

3. TEACHING METHODS 

Lessons in this subject follow a presentation + discussion format. In order to fully 

appreciate the continuous development of Social Psychology, lessons are set out to 

include the presentation by the students of papers concerning the most recent 

experimental research, followed by the discussion and theoretical integration of such 

experimental contributions 

4. EVALUATION 

Evaluation includes several individual essays (2 to 4). These essays generally involve the 

relation of two or more concepts (effects, experimental paradigms, models, etc.) 



discussed in the lessons. The criteria underlying the evaluation of these essays are:  

- The quality of the articulation of the concepts. Answers should be given in clear, brief 

and precise discourse; 

- The search and consultation of relevant literature, which should go beyond the 

bibliography provided whenever possible;  

- The originality of the answer. Answers are expected to stem from personal study and 

reflection and not consist of a mere paraphrase of the ideas presented in most answers to 

the same question.  
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